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Note: These guidelines explicitly apply to Facebook but also will apply to other social media the WRRA Communications Committee chooses to use, including, but not limited to, Twitter.
A. Facebook Administrators And Page Settings

1. Communications committee members will be administrators for the WRRA Facebook page and Twitter account.

2. Administrators will be members of the Communication Committee (or be an approved representative).

3. Wall posting display defaults will be set to WRRA only. Visitors can switch their displays to “All” if they choose.

B. Members Allowed to Post
1. Members of the WRRA Communications Committee will post club events, photos, videos, promotional information, and rowing-related news to WRRA’s Facebook wall, albums, and informational areas. 

2. All WRRA members are encouraged to post accurate relevant information and news to WRRA’s Facebook wall according to the guidelines outlined in this policy.  No formal review process is necessary, but correct grammar and spelling are required.

3. Members can also send relevant items to any member of the Communications Committee for posting. However members are encouraged to make their own posts, allowing other WRRA Facebook members to understand it is ‘their’ Facebook page.  Such will hopefully encourage other Facebook page members to make posts as they see fit. (Does this preclude item 4 below? Ridge thinks both should be explicitly stated)

C. Guidelines For Subject Matter To Be Posted

1. These guidelines apply to all posts, links, photos, and videos posted to WRRA’s Facebook wall, albums and informational areas. 

2. Members of the Communications Committee (or approved representative) will post accurate relevant announcements for official club business, program deadlines, and events. 

3. Detailed descriptions of club business will be available on the WRRA web site. The Facebook page is not designed nor is it expected to provide comprehensive information or specifics on club business. 
4. The Communications Committee encourages all WRRA members to post items, links, team photos and news of team activities and accomplishments. 
5. Examples of suggested non-rowing subjects suitable for posting are posts and links to articles or information on:

· Flats and Cuyahoga River news and development;
· Activities and news relevant to current club and program sponsors;
· NE Ohio sports, fitness, and recreation news.

· Items promoting NE Ohio or Cleveland.

6. Examples of subjects not suitable for posting include:

· Postings promoting personal or business interests of WRRA members 

· Postings promoting businesses that are not current sponsors or do not have an affinity relationship that forwards WRRA’s interests.
D. Guidelines Apply To Becoming a Fan or Friend

1. These guidelines apply to WRRA becoming a fan or friend with other Facebook pages or businesses.
E. Editing Or Removal Of Posts

1. WRRA Facebook administrators have the discretion to remove any posts considered inappropriate or malicious. 

2. Posts may also be edited to correct spelling or grammar or to correct or expand on information in a posting.
